Connecting
the dots

® Sustainable Marketing: %
How to Win Eco-Conscious
Consumers in 2025
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MARYAM GOLABGIR

Maryam Golabgir, our CEO, will be leading the team.
She’s a digital marketer, programmer, and website
guru. Maryam believes creating a sustainable digital
marketing strategy will require a sharp vision and
many metrics to accompany digital plans. Maryam’s
digital expertise includes social media marketing
strategies, website development, search engine
marketing and optimization, online advertising, and
video / mobile marketing. Digital Marketing Experts
was nominated as one of the top advertising
agencies in the York Region last year.

For more information about our business, you can

visit digitalmarketingexperts.ca or my LinkedIn

profile https://www.linkedin.com/in/maryamgolabgir

brands,
marketers,

entrepreneurs, and
mission-driven
businesses



http://www.digitalmarketingexperts.ca/
https://www.linkedin.com/in/maryamgolabgir

Why Sustainable Marketing
Matters in 2025



Consumers deman.d authenticity, — N ,4;.‘ ‘&:’!; i 7
transparency, and impact =
Gen Z and Millennials are voting with o - LE u

their wallets
75% of buyers are more likely to choose
brands aligned with their values




Green Marketing Trends to Watch

e Regenerative branding: Beyond
sustainability to restoring ecosystems

e Circular economy messaging: reuse, reduce,
recycle

* Radical transparency: showing carbon
footprints, sourcing, and supply chain ethics

 Eco-certifications and third-party
validations




Understanding the
Eco-Conscious
Buyer

e Values: health, planet, ethics,
transparency, and community

e Often willing to pay more for
Impact

* Highly informed — greenwashing
backfires quickly

* Want brands that walk the talk,
not just market it
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Language That Resonates

 Focus on benefits + impact ("clean
ingredients" vs "100% biodegradable")

 Emphasize authenticity, not perfection
("progress over perfection")

 Avoid vague terms ("eco-friendly") — be | ~
specific ("plastic-free", "compostable") R O\ 0l N " o
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Channels That Work for
Green Messaging

Social media storytelling (Instagram, TikTok,
YouTube Shorts)

* Email campaigns with value-aligned content

Eco-focused content marketing and SEO

Collaborations with sustainability influencers or
non-profits



Purpose-Driven
Campaign Formula

* |dentify your sustainability commitment (e.g.
carbon neutral, zero waste)

* Turn it into a campaign narrative (why, how,
and what's next)

* Include impact metrics, customer
participation (e.g. plant-a-tree with purchase)

* Always pair purpose with a clear CTA




Case Study #1 — E-
commerce Brand

* Brand: Sustainable apparel
company

* Strategy: Transparency-focused
campaign + TikTok behind-the-
scenes content

e Result: 45% boost in social
engagement, 3x sales during Earth
Month




Case Study #2 —
B2B Brand

* Brand: Eco-friendly packaging
supplier

* Strategy: SEO + educational blog
series + downloadable
sustainability reports

e Result: 2x lead generation and
improved brand positioning in
B2B space




Avoiding
Greenwashing

* Be clear, not fluffy — support
every claim with proof

e Use certifications (B Corp, Fair
Trade, USDA Organic, etc.)

* Don’t exaggerate — own your
journey and show progress

* |nvite scrutiny and feedback




Tools for
Sustainable
Marketers

* EcoSend: green email marketing
* Plan A: carbon footprint tracking

e Canva: templates for sustainability
reports

* ChatGPT: crafting green
messaging that connects




Actionable Tips
for Your Brand

* Run a sustainability audit on your
site and content

* Create a "sustainability" landing
page with measurable impact

* Share your journey — even the
imperfect parts

» Offer rewards for eco-conscious
behavior (referrals, reusables,
etc.)




Do you have any

?

questions



	Slide 1: Sustainable Marketing: How to Win Eco-Conscious Consumers in 2025
	Slide 2
	Slide 3: Why Sustainable Marketing Matters in 2025
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10: Case Study #1 – E-commerce Brand
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15: Do you have any questions? 

