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MARYAM GOLABGIR

Maryam Golabgir, our CEO, will be leading the team. She’s a
digital marketer, programmer, and website guru. Maryam
believes creating a sustainable digital marketing strategy will
require a sharp vision and many metrics to accompany digital
plans. Maryam’s digital expertise includes social media
marketing strategies, website development, search engine
marketing and optimization, online advertising, and video /
mobile marketing. Digital Marketing Experts was nominated as
one of the top advertising agencies in the York Region last
year.

For more information about our business, you can
visit www.digitalmarketingexperts.ca or my LinkedIn
profile https://www.linkedin.com/in/maryamgolabgir
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Optimization Checklist

Enhanced conversions \/ First-party audiences

set up uploaded

First-party audiences V Landing page speed
GAA4 goals linked litked v ~ Landing page speed
and firing < 3 seconds

Landing page speed
under 3 sgcgnds!D

Conversion values \/ Conversion atdé
to thank-you pages < thank-you pages

Separate asset groups
by persona
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Do you have any

?

questions



	Slide 1: Google Ads in 2025  Mastering AI Campaigns, PMAX & Conversion-Ready Funnels
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16: Do you have any questions? 

