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MARYAM GOLABGIR

Maryam Golabgir, our CEO, will be leading the team. She’s a
digital marketer, programmer, and website guru. Maryam
believes creating a sustainable digital marketing strategy will
require a sharp vision and many metrics to accompany digital
plans. Maryam’s digital expertise includes social media
marketing strategies, website development, search engine
marketing and optimization, online advertising, and video /
mobile marketing. Digital Marketing Experts was nominated as
one of the top advertising agencies in the York Region last
year.

For more information about our business, you can
visit www.digitalmarketingexperts.ca or my LinkedIn
profile https://www.linkedin.com/in/maryamgolabgir



Presenter Notes
Presentation Notes
I’ll be guiding you through what the future of SEO looks like and how to position your business for sustainable search traffic growth. Whether you're managing SEO for your own brand or clients, this webinar will equip you with a tactical roadmap to dominate rankings using AI tools, structured content strategies, and predictive intent mapping. Stick around for a live Q&A at the end!


http://www.digitalmarketingexperts.ca/
https://www.linkedin.com/in/maryamgolabgir

Topic Clusters - Your New SEO Foundation

‘ Move away from single keywords to topical
depth

‘ Structure: Pillar page (broad) + Cluster
content (narrow, specific)

Internal linking keeps users (and crawlers)
‘ flowing

‘ Helps build topical authority + improves
dwell time
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SEO is no longer just about keywords and backlinks—it’s about understanding user intent, structuring your content ecosystem intelligently, and using AI to enhance both visibility and experience. Search algorithms now prioritize relevance over repetition, entities over exact match, and context over clicks. With generative AI surfacing in results and zero-click searches on the rise, we must think beyond traditional methods. In 2025, the brands that win SEO are those that think like publishers, strategists, and data scientists—all at once.


What Are Topic Clusters?

* A topic cluster is an SEO content strategy that groups
related articles around a central “pillar” page. Think of it as
a hub-and-spoke model—one comprehensive piece of

content supported by multiple detailed subtopics that link
back to it.

* The key is to pick the right topics based on user needs and
intent.
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A topic cluster is an SEO content strategy that groups related articles around a central “pillar” page. Think of it as a hub-and-spoke model—one comprehensive piece of content supported by multiple detailed subtopics that link back to it. This structure helps search engines understand your site’s authority on a subject, improves internal linking, and encourages longer user sessions. It also positions you to rank for both broad keywords and long-tail searches. The key is to pick the right topics based on user needs and intent.


A robust pillar page (1,500-3,000
words) covering a broad keyword.

5-10 cluster pages (700-1,000 words)
targeting narrower long-tail terms.

Contextual internal links connecting

all cluster pages to the pillar and each
other.

Rich media (videos, images,

infographics) to improve UX and dwel& 2

time.

Use tools like Surfer SEO, Frase, or
MarketMuse to structure your content
semantically and plug

The Anatomy of a
Winning Cluster
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To build an effective topic cluster in 2025, you need:
A robust pillar page (1,500–3,000 words) covering a broad keyword.
5–10 cluster pages (700–1,000 words) targeting narrower long-tail terms.
Contextual internal links connecting all cluster pages to the pillar and each other.
Rich media (videos, images, infographics) to improve UX and dwell time.
Use tools like Surfer SEO, Frase, or MarketMuse to structure your content semantically and plug 


Al-Powered Content
Creation

i

Al tools like ChatGPT, Jasper, and
Writesonic are changing the
game for SEO writers.

In 2025, Al isn’t just creating
drafts—it’s analyzing  SERPs,
generating outlines, inserting
latent semantic indexing (LSI)
terms, and even optimizing for
tone.
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AI tools like ChatGPT, Jasper, and Writesonic are changing the game for SEO writers. In 2025, AI isn’t just creating drafts—it’s analyzing SERPs, generating outlines, inserting latent semantic indexing (LSI) terms, and even optimizing for tone. But it’s not about pushing “publish” on AI-generated content. Instead, use AI as a strategic assistant: to ideate faster, maintain consistency across clusters, and uncover semantically related terms. The human touch—storytelling, brand tone, and personal examples—is what separates great content from generic noise.
 


Predictive Search — A
Look into Search Intent

SEO in 2025 must move from
reactive to proactive.
Understand your audience's
journey—what questions they’ll
ask next—and create content
that serves them before they
know they need it. Predictive
SEQO is about understanding
search paths, not just keywords.
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Predictive search uses machine learning and user behavior patterns to anticipate queries before they’re typed. Tools like Google Discover and Bing’s AI feed already surface content based on interests, trends, and past behavior. SEO in 2025 must move from reactive to proactive. Understand your audience's journey—what questions they’ll ask next—and create content that serves them before they know they need it. Predictive SEO is about understanding search paths, not just keywords.


SEO Tools to Embrace Now

SURFER °Mat6PT ahrefs SE$USH

"

1 Google sparkToro

Search Console

clearscope frase
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Here are must-have tools for SEO in 2025:
Surfer SEO – Optimize for NLP and topical authority.
ChatGPT (Plus or API) – Generate outlines, FAQs, schema, and summaries.
Ahrefs / SEMrush – Track keyword trends and competitor cluster strategies.
Frase / Clearscope – Content gap analysis and outline optimization.
SparkToro – Discover audience insights and search intent trends.
– Refine based on performance, impressions, and CTR.
Use these tools to refine your clusters, discover predictive terms, and scale smartly.


How Al is Changing

Keyword Research

Al tools now reverse-engineer
competitor clusters, extract user
questions from forums and social
platforms, and map semantic
relationships between entities.

Tools like AlsoAsked, Answer the
Public, and People Also Ask
scrapers, combined with ChatGPT
prompts, can generate dozens of
long-tail variations and user
concerns
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Gone are the days of manually digging for keywords. AI tools now reverse-engineer competitor clusters, extract user questions from forums and social platforms, and map semantic relationships between entities. Tools like AlsoAsked, Answer the Public, and People Also Ask scrapers, combined with ChatGPT prompts, can generate dozens of long-tail variations and user concerns. AI-driven keyword research prioritizes topics and intent over volume. In 2025, your content should answer the “why,” “how,” and “what’s next” of every search journey.


The Power of Semantic SEO

Semantic SEO means optimizing your
content around concepts, not just
keywords. Use related terms, synonyms,
and natural language to show topical

depth. Interlink semantically relevant
pages.



Presenter Notes
Presentation Notes
Google understands meaning better than ever, thanks to BERT, MUM, and other AI models. Semantic SEO means optimizing your content around concepts, not just keywords. Use related terms, synonyms, and natural language to show topical depth. Interlink semantically relevant pages. Train ChatGPT with your brand's voice and topic to maintain consistency. The deeper your semantic footprint, the more likely Google is to surface your page for diverse but relevant queries—even those you didn’t directly target.


Entity-Based Optimization

Entities are “things” (people, places,
topics) that Google connects to form
a knowledge graph.

Instead of chasing keywords like
“best CRM tools,” build authority
around the entity “customer
relationship management” by
covering features, case studies,
Integrations, and comparisons
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Entities are “things” (people, places, topics) that Google connects to form a knowledge graph. Instead of chasing keywords like “best CRM tools,” build authority around the entity “customer relationship management” by covering features, case studies, integrations, and comparisons. Use structured data (schema markup) to signal entities clearly. Optimize for your brand as an entity too—leverage About pages, social profiles, and press mentions. In 2025, the more connected your content is to known entities, the more trust and visibility you earn.


Case Study



| o4 A Topic Cluster
That Scaled
Rankings

Let’s look at a quick example. A wellness brand
built a cluster around “Gut Health.” Their pillar:
“The Ultimate Guide to Gut Health in 2025.” Cluster
content included “Best Probiotics,” “Leaky Gut
Diet,” and “Gut-Brain Connection.” By internally
linking and optimizing with Surfer SEQO, they:

Ranked #1 for the pillar term.
Ranked on page 1 for 70+ long-tail variations.

Saw a 3x increase in organic sessions within 6
months.

The takeaway? Strategy and structure matter more
than volume alone.
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A Topic Cluster That Scaled Rankings
Let’s look at a quick example. A wellness brand built a cluster around “Gut Health.” Their pillar: “The Ultimate Guide to Gut Health in 2025.” Cluster content included “Best Probiotics,” “Leaky Gut Diet,” and “Gut-Brain Connection.” By internally linking and optimizing with Surfer SEO, they:
Ranked #1 for the pillar term.
Ranked on page 1 for 70+ long-tail variations.
Saw a 3x increase in organic sessions within 6 months.
The takeaway? Strategy and structure matter more than volume alone.


Practical Start here:

o1 _J° Choose a core topic relevant to your business (e.g.,
BUIIdlng “Remote Work Tools”).

Cl uster . ldentify 5—10 related questions or subtopics using Al
keyword tools.

Create your pillar page (2,000+ words), then plan
supporting blogs.

Use internal links and consistent formatting.
Refresh and optimize quarterly based on performance.

Use project management tools like Notion, Trello, or
Airtable to manage content workflows, review
updates, and collaborate with writers and SEO teams
efficiently.
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Start here:
Choose a core topic relevant to your business (e.g., “Remote Work Tools”).
Identify 5–10 related questions or subtopics using AI keyword tools.
Create your pillar page (2,000+ words), then plan supporting blogs.
Use internal links and consistent formatting.
Refresh and optimize quarterly based on performance.
Use project management tools like Notion, Trello, or Airtable to manage content workflows, review updates, and collaborate with writers and SEO teams efficiently.


Common Mistakes to
Avoidin)2025 SEO
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Want to make progress this month? Here are four quick wins you can implement in under a week:
✅ 1. Add an SMS Follow-Up to Your Email Flows�Already have a cart recovery or welcome email series? Add a well-timed SMS with urgency or a special bonus.
✅ 2. Sync Your Facebook Ads with Segmented Email Lists�Use Klaviyo or ActiveCampaign to create Custom Audiences based on email behavior — then retarget those who clicked but didn’t convert.
✅ 3. Use UTM Codes for Every Campaign�Stop guessing what’s working. Track ad-to-email-to-purchase with UTM links. Use tools like Google Analytics or Triple Whale for easy breakdowns.
✅ 4. Create a “Start Here” Journey Across Channels�New subscriber? Send a welcome email → follow with a retargeting ad → drop an SMS tip → invite them to DM for a personalized recommendation.
Each of these actions improves your flow cohesion, boosts engagement, and delivers a better customer experience — without any huge investment.
Small, strategic moves are how real omnichannel journeys begin.



SEO Reporting That Matters

 Topic performance instead of individual keyword rank.

e Search visibility growth (impressions + click-through
rate).

 Engagement metrics (bounce rate, time on page, scroll
depth).

 Conversion pathways from cluster content to lead gen
or sales.

e Use Google Looker Studio dashboards, GA4, and Search
Console to track real performance. And when reporting,
tell a story—what’s working, why, and what’s next.
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In 2025, your SEO KPIs should go beyond vanity metrics. Focus on:
Topic performance instead of individual keyword rank.
Search visibility growth (impressions + click-through rate).
Engagement metrics (bounce rate, time on page, scroll depth).
Conversion pathways from cluster content to lead gen or sales.
Use Google Looker Studio dashboards, GA4, and Search Console to track real performance. And when reporting, tell a story—what’s working, why, and what’s next.


Do you have any
questions?
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To wrap up:
SEO in 2025 is about strategic depth, not content quantity.
Topic clusters signal authority and improve site structure.
AI enhances speed, consistency, and optimization—but needs human insight.
Predictive search and entity-based SEO will shape future visibility.
Now’s the time to rethink your SEO approach with smarter planning and tech integration. Let’s open it up for your questions—drop them in the chat or unmute to ask live!
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