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MARYAM GOLABGIR Use Generative Al
Maryam Golabgir, our CEO, will be leading the team. 1
She’s a digital marketer, programmer, and website TOOIS lee
guru. Maryam believes creating a sustainable digital and
marketing strategy will require a sharp vision and
many metrics to accompany digital plans. Maryam’s to
digital expertise includes social media marketing
strategies, website development, search engine Scale Your
marketing and optimization, online advertising, and

video / mobile marketing. Digital Marketing Experts Marketing
was nominated as one of the top advertising §
Campaigns

agencies in the York Region last year.

For more information about our business, you can
visit www.digitalmarketingexperts.ca or my LinkedIn
profile https://www.linkedin.com/in/maryamgolabgir



http://www.digitalmarketingexperts.ca/
https://www.linkedin.com/in/maryamgolabgir

Consumers demand faster, more
personalized content than ever before

Al tools dramatically speed up content
production across formats

From solopreneurs to enterprise teams
— Al levels the playing field



Presenter Notes
Presentation Notes
Scaling a marketing campaign typically means higher volume, more customization, faster production, and data-backed decisions. Generative AI—when used right—helps you check all those boxes:
Faster execution: Automate content writing, image generation, and A/B ad variant production.
Creative diversity: Generate multiple concepts in minutes, test and iterate fast.
Cost-efficiency: Reduce reliance on large creative teams or external agencies.
Consistency: Keep brand voice and visual style aligned using AI prompts and templates.



What You’ll Learn Today

* How to use ChatGPT for ad copy, email funnels, and social content
* How to create scroll-stopping visuals with Midjourney

* Tools to generate video scripts and voiceovers

* Workflow tips to scale without losing brand voice

* Real-world examples & demos



Meet the Generative Al Toolbox
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Presenter Notes
Presentation Notes
ChatGPT: Copy, content strategy, funnels, and messaging
Midjourney: AI-powered visuals and graphics
ElevenLabs: Voiceovers for short-form video ads
RunwayML / Pika: AI-generated and edited video content
Canva Magic Studio: One-stop for AI images, video, and design polish



Creating compelling ad copy isn’t just about
writing short text—it’s about matching message
with audience, intent, and platform. ChatGPT can
quickly generate and iterate ad lines that hit the
sweet spot for various campaigns.

What It Can Help You Do:

*Create headlines, descriptions, and CTA variants
based on your product and audience

*Tailor messaging to different buyer personas

*A/B test multiple variations quickly

*Align copy with emotional triggers (urgency,
FOMO, trust, etc.)

Use ChatGPT for Ad Copy,
Email Funnels, and Social
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Presenter Notes
Presentation Notes
Google Ads Prompt:
"Create 10 Google Ad headlines (30 characters max) and 5 descriptions (90 characters max) for an eco-friendly laundry detergent. Focus on clean ingredients, fast shipping, and Canadian customers."
Facebook Ads Prompt:
"Write 3 Facebook ad copies for a meal prep delivery service. Target busy professionals who want to eat healthy. Include a hook, pain point, and a strong CTA."
LinkedIn Ads Prompt:
"Create 2 LinkedIn ad copies for a SaaS platform that helps HR managers automate onboarding. Focus on saving time, reducing errors, and improving employee experience."
TikTok Ads Prompt:
"Write a 15-second TikTok ad script for a productivity app targeting Gen Z students during exam season. Keep it fun, fast, and relatable."



ChatGPT for Social Media
Content

Plan weekly or monthly content
calendars by theme, campaign, or
awareness stage

Werite platform-specific posts (LinkedIn,
Instagram, Twitter, TikTok, etc.)

Create hooks, poll questions, carousel
text, quote graphics, and more

Generate hashtag suggestions, CTAs,
and emoji use recommendations



Presenter Notes
Presentation Notes
Instagram Content:
"Generate 12 Instagram post captions for a local spa’s self-care awareness month. Focus on stress relief, natural products, and customer reviews. Keep tone gentle and inviting. Include hashtags."
LinkedIn Strategy:
"Create a month-long LinkedIn content calendar for a digital marketing agency targeting nonprofit organizations. Include thought leadership, industry stats, client spotlights, and engagement questions."
YouTube Shorts Scripts:
"Write 5 short-form video scripts (under 30 seconds) for a supplement brand promoting gut health. Focus on relatable everyday issues like bloating, fatigue, digestion."
Twitter/X Content:
"Give me 10 witty tweets for a fintech startup launching a savings automation feature. Audience: Millennials and Gen Z. Keep tone sarcastic, smart, and memeable."



Generate entire email sequences:
welcome, nurture, reactivation

Add personalization with merge tags or
dynamic prompts

Use tone settings (fun, formal, helpful) to
match your audience

Live example: 5-email welcome series
created in under 3 minutes

Lead Magnet Funnel
Abandoned Cart Funnel
B2B SaaS Nurture Series
Cold Outreach Campaign



Presenter Notes
Presentation Notes
Lead Magnet Funnel:
"Create a 4-email welcome sequence for a free e-book on ‘Mastering Shopify SEO’. Audience: small e-commerce businesses. Emails should educate, build trust, and lead to a paid audit service."
Abandoned Cart Funnel:
"Write 3 abandoned cart emails for a boutique selling luxury handmade candles. Emphasize product scarcity and free shipping. Use a warm, personal tone."
B2B SaaS Nurture Series:
"Create a 5-part email nurture funnel for a SaaS platform that automates financial reporting. Audience: CFOs in mid-sized companies. Keep it professional but human. Include one email with a client success story."
Cold Outreach Campaign:
"Write 3 cold outreach email templates for an agency offering LinkedIn ad optimization services to tech startups. Make the tone confident but not pushy."



Prompts that transform product descriptions
Into images

Midjourney for Ad Visuals

How to create multiple brand styles with
consistency

Turn “boring” into “bold” with surreal or
lifestyle shots

Before vs. after: traditional stock vs. Midjourney
VNIE]S



Presenter Notes
Presentation Notes
Why Use Midjourney for Ad Visuals?
No design skills needed: Just use natural language prompts.
Endless concept generation: Explore 10+ visual directions instantly.
Cost-efficient: Skip stock photo sites and expensive photoshoots.
Brand customization: Train Midjourney to match specific brand styles or visual tones.
Perfect for A/B testing: Generate multiple variations for multivariate ad campaigns.

What You Can Create With Midjourney
Lifestyle Product Photography
Flat Lay Product Shots
Branded Backgrounds for Text Overlays
Story-driven Visuals (for carousel or video ads)
Illustrated or AI-styled Campaign Themes
Seasonal or Location-Based Adaptations



Al Tools for Video Scripts & Voiceovers

Use ChatGPT to write 30-second product pitch
Scripts

Turn scripts into voiceovers with ElevenLabs

Use RunwayML or Pika to pair visuals and
voice

These tools won’t replace your creative team—
but they’ll let you do more, faster. You still need
strategy, storytelling, and human oversight. But
now, you’ve got a team of tireless Al assistants

helping with everything from ideation to
execution.



Presenter Notes
Presentation Notes
Write 15-30 second TikTok or Reels scripts
Generate YouTube intros/outros
Rework blog content into talking points
Split long-form ideas into video series


. ElevenLabs
Best for: High-quality, realistic AI voiceovers (multi-language, emotional tones)
Clone your brand's voice or choose from dozens of stock options
Add emotion (e.g., excited, serious, calm)
Generate voices that sound human, not robotic
Use Cases:
Explainer videos
E-learning content
Product demos
Audio ads (Spotify, YouTube pre-roll)


Runway ML
Next-level AI editing & video generation
Green screen without a green screen
AI-powered motion tracking
Turn still images into video animations (pair with Midjourney!)




Bl Bringing It All Together: Full Campaign Workflow

STEP 1: CAMPAIGN STRATEGY &

STEP 2: CREATIVE CONCEPT & STEP 3: VISUAL ASSET CREATION STEP 4: VOICEOVER
PLANNING (ChatGPT) SCRIPTING (ChatGPT + Jasper.ai) (Midjourney + Canva) PRODUCTION (ElevenLabs +
Start by defining the core message, . Murf.ai)
1 qudi eny ce Clml dgf]unn ol iourne 9 2 Next, develop creative assets and 3 | Generate all static visuals and 4
\/ ! J y. \/ message variants for each \/ branded chkgrounds for use in: v Fee.d YS)Uf CthG.PT-Wri“en
Campaign brief + content calendar platform. Ad-ready static creatives scripts into Al voice
input into Notion, Trello, or Google . . ) ’ generators.
g'hep:ts') ! 9 Ready-to-go ad scripts, email formatted for each channel
copy, and social captions Natural-sounding voiceover
files in MP3/WAYV format
STEP 5: VIDEO PRODUCTION STEP 6: EMAIL & LANDING PAGE ASSETS STEP 7: CAMPAIGN LAUNCH & STEP 8: REPORTING & ITERATION
(Pictory, CapCut, Runway ML) (ChatGPT + Mailchimp + Unbounce) DISTRIBUTION (Meta Ads, Google (ChatGPT + Google Analytics +
Ads, TikTok Ads) Looker Studio)
Now bring everything together into * Use ChatGPT to create ) )
5 polished video content: 6 . Welcome email sequences 7 U.pload.all creatives, copy, and 3 After 1-2 w<.eeks. of running:
N Hiah it fical and horizontal ./ q N/ videos into your ad platforms. ), Export metrics like CTR, CPM,
'gh-quality verfical and horizonia . ; , L L conversion rate, Feed into
videos, ready to schedule Product launch countdown emails Live campaign with multivariate ChatGPT with prompt
. Abandoned cart flows testing across platforms
) ) Al-assisted campaign
* Landing page headlines and CTAs optimization recommendations
Email copy + designed HTML layouts + for Phase 2

LP wireframe or published page
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. Publishing Without Human Editing
. Using Vague Prompts and Getting Generic

Output

. Assuming Al Understands Your Brand

. Ignoring Compliance, Legal, or Platform

Policies

. Over-Relying on Al for Design Judgment

. Not Testing Variants Before Committing

. Using Al Without Creative Strategy

. Using Midjourney Images Without Checking

Ethics or Realism

. Ignoring Localization & Cultural Sensitivity


Presenter Notes
Presentation Notes
1. Publishing Without Human Editing
❗The Mistake:
Using AI-generated content as-is without a review.
😬 Why It’s Risky:
Grammar might be perfect, but the tone could be off
Content might include factual inaccuracies or outdated info
Phrasing may sound too robotic or generic
Might lack brand voice or emotional resonance
✅ Fix It:
Always humanize your content—inject personality, tighten structure, and add real-world context.
Ask: “Does this sound like us?” Not just “Is it grammatically correct?”
🚫 2. Using Vague Prompts and Getting Generic Output
❗The Mistake:
Typing something like “Write a blog about healthy eating” and expecting gold.
😬 Why It’s Risky:
You’ll get surface-level fluff
No clear differentiation or depth
Missed opportunity to align with SEO, buyer intent, or audience pain points
✅ Fix It:
Be hyper-specific in your prompts:
Include target audience
Mention desired tone
Clarify the platform (blog, TikTok, email)
Add examples or structure
Better prompt:
“Write a 1000-word blog post targeting busy moms looking for healthy 10-minute meals. Make it friendly, include 3 recipes, and end with a soft CTA to download a free meal planner.”
🚫 3. Assuming AI Understands Your Brand
❗The Mistake:
Expecting ChatGPT or Midjourney to know your voice, tone, and visuals out of the box.
😬 Why It’s Risky:
You’ll get output that sounds “meh” or misaligned with your identity
Inconsistent branding across platforms
Missed emotional connection with your audience
✅ Fix It:
Use custom instructions in ChatGPT to define your brand voice
Save frequently used prompts with tone/style references
Feed examples of past successful copy as a reference
Example:
“Use a warm, conversational tone like Glossier. Avoid corporate jargon. Always write in active voice and speak directly to the reader.”
🚫 4. Ignoring Compliance, Legal, or Platform Policies
❗The Mistake:
Using AI-generated text for health claims, financial advice, or ad copy without checking regulations.
😬 Why It’s Risky:
Content may violate Google Ads, Facebook Ads, or FTC rules
You could get flagged, demonetized, or even fined
AI might “hallucinate” medical or legal advice
✅ Fix It:
Manually review all high-risk copy (especially health, finance, or legal content)
Use disclaimers where needed
Ensure you align with platform ad policies (e.g., no “guaranteed weight loss” claims)
🚫 5. Over-Relying on AI for Design Judgment
❗The Mistake:
Assuming AI-generated images (Midjourney) or layouts are ready for production
😬 Why It’s Risky:
AI doesn’t understand UX best practices
Design might look pretty but not be CRO-optimized
Stock-style visuals may lack human warmth or brand cohesion
✅ Fix It:
Use Midjourney for concept generation, not final UI/UX design
Always review with your designer or creative team before launch
Test visuals on real users or run A/B split tests
🚫 6. Not Testing Variants Before Committing
❗The Mistake:
Choosing one version of AI-generated ad copy or visual without testing others.
😬 Why It’s Risky:
You don’t know what actually resonates
AI is great at generating options—but it’s your job to test them
✅ Fix It:
Use AI to produce multiple ad angles or copy variants
Run A/B or multivariate tests on headlines, CTAs, voiceover tones, etc.
Track engagement metrics (CTR, watch time, bounce rate) to guide future output
🚫 7. Using AI Without Creative Strategy
❗The Mistake:
Thinking “AI will do it all” and skipping strategy.
😬 Why It’s Risky:
You may churn out content with no overarching narrative
Messaging might feel disconnected across touchpoints
Results will be inconsistent at best
✅ Fix It:
Start with clear campaign goals and audience targeting
Use AI to execute, not to direct the strategy
Always layer AI with brand messaging frameworks, marketing funnels, and content journeys
🚫 8. Using Midjourney Images Without Checking Ethics or Realism
❗The Mistake:
Using AI-generated photos of people without disclosing or checking their accuracy.
😬 Why It’s Risky:
Midjourney doesn’t generate real people—these are fictional
Can be misleading in testimonials, case studies, or UGC-styled posts
Might lead to trust issues or backlash if discovered
✅ Fix It:
Always label AI-generated people or assets in commercial content
Use AI imagery for conceptual or stylized visuals—not actual customer representation
Better yet: pair Midjourney with real UGC or influencer content when available
🚫 9. Ignoring Localization & Cultural Sensitivity
❗The Mistake:
Generating one-size-fits-all content and deploying it globally.
😬 Why It’s Risky:
Humor, language, imagery, and references may not translate well
Risk of cultural insensitivity or awkwardness
Missed opportunity for better local resonance
✅ Fix It:
Ask ChatGPT to adapt tone and slang by region:
“Rewrite this in British English, with local slang and humor for UK moms.”
Create localized Midjourney prompts:
“Traditional Turkish breakfast flat lay, warm lighting, Instagram aesthetic.”
🚫 10. Letting AI Kill Originality
❗The Mistake:
Relying too much on AI, creating content that feels samey or soulless.
😬 Why It’s Risky:
AI draws from what already exists—it doesn’t “innovate”
You risk losing your brand personality in a sea of sameness
Emotional storytelling, controversy, nuance = still very human
✅ Fix It:
Use AI for the first draft, then build upon it creatively
Add real anecdotes, stories, founder POVs, and user reviews
Use AI to enhance your originality—not replace it



Case Study
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- Product Launch
Using
|\, Generative Al

An ambitious e-commerce startup specializing in clean-label wellness products
approached us to support their launch of a plant-based adaptogenic
supplement—designed to help reduce stress, improve focus, and support
hormonal balance.

The Challenge

The brand had a great product and clear vision—but:
. No ad creatives ready

« No email funnel written

« No product visuals beyond the packaging mockup
. No voiceover talent or video script

. Limited time and budget

Post-Al Launch Results
L 4days

[ 50+ assets

L 3.7% (2x increase)

L2 32% (on welcome series)
L S0 (no freelancers hired)

Metric Pre-Al Benchmark
Time to Launch

Content Output (assets)
Ad CTR

Email Open Rates

Budget for Creative

~3 weeks

~10 assets
1.8%
~20%
~$2,500+



Presenter Notes
Presentation Notes
Step-by-Step Workflow
1. Positioning & Messaging with ChatGPT
We began by feeding ChatGPT the product's features, target audience (women 25–45 with busy lifestyles), and brand tone (warm, informative, holistic). From there, ChatGPT delivered:
Product tagline options
Five ad copy variations for Meta and Google
A full 3-email welcome sequence for new subscribers
A 30-second UGC-style script for Reels and TikTok
A list of headline hooks for landing pages and video overlays
Prompt example:
“Write 3 Facebook ad copy variants for an adaptogenic supplement that reduces stress and boosts focus. Audience: Women aged 30–45. Tone: natural, friendly, wellness-focused.”
✅ Outcome:�Copy was 90% usable out-of-the-box. We only needed light edits to reflect product claims and formatting.
2. Visual Content Generation with Midjourney
Without access to custom photography or stock assets that truly matched the brand aesthetic, we turned to Midjourney to quickly build:
Product-in-context images (e.g., supplement bottle on a bedside table, in a gym bag, or next to a smoothie bowl)
Instagram feed visuals with branded color palettes
Backgrounds for carousel ads and landing page hero banners
Prompt example:
“Flat lay of natural wellness products including adaptogenic herbs and vegan capsules, beige background, soft lighting, Instagram aesthetic.”
✅ Outcome:�We generated 12 high-quality, brand-aligned visuals in under 2 hours—saving us days of planning and hundreds of dollars in studio fees.
3. Voiceovers with ElevenLabs
For the product explainer and launch Reels, we needed voiceovers that felt trustworthy, feminine, and confident—but we had no voiceover artist on call.
We fed the script from ChatGPT directly into ElevenLabs, using a calm female voice preset with a “warm & encouraging” tone.
Voiceovers were added to:
A 30-second video ad with motion graphics and captions
A TikTok explainer broken into 3 hook-driven scenes
An Instagram Story ad with auto-captions
✅ Outcome:�Voiceovers were studio-quality. Combined with Canva and CapCut, we built two fully edited, ad-ready videos in a single afternoon.
📊 The Results
Despite a small team and tight timeline, the campaign exceeded expectations: 
The founder was able to test more content, more angles, and more formats than originally planned—without hiring a copywriter, designer, or videographer.



Do you have any
questions?
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