Connecting
the dots

© Shopify Master Class Series
Webinar - Part 1



DME

Shopify is

‘ by o )
MARYAM GOLABGIR evo|V|ng ra pIC"y,

Maryam Golabgir, our CEO, will be leading the team.

She’s a digital marketer, programmer, and website qnd 2025 iS Se'l' 'l'O

guru. Maryam believes creating a sustainable digital
marketing strategy will require a sharp vision and 1 1

many metrics to accompany digital plans. Maryam’s b"ng eXCIhng
digital expertise includes social media marketing

strategies, website development, search engine new trends qnd
marketing and optimization, online advertising, and . .
innovations that

video / mobile marketing. Digital Marketing Experts
was nominated as one of the top advertising
agencies in the York Region last year. Wi" red eﬁne e-
For more information about our business, you can
visit www.digitalmarketingexperts.ca or my LinkedIn
profile https://www.linkedin.com/in/maryamgolabgir

commerce.



http://www.digitalmarketingexperts.ca/
https://www.linkedin.com/in/maryamgolabgir

Key Shopify Trends for 2025
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Presenter Notes
Presentation Notes
AI-driven product recommendations refer to personalized suggestions generated by artificial intelligence (AI) based on user behavior, preferences, and data analysis. These recommendations are commonly used in e-commerce, streaming platforms, and digital marketing to enhance customer experience and drive sales.
How It Works:
Data Collection – AI gathers data from user interactions, including browsing history, purchase behavior, and clicks.
Machine Learning Algorithms – AI analyzes patterns and trends to predict what products a user might like.
Personalization – Recommendations are tailored to each user based on their past interactions and preferences.
Real-time Updates – AI continuously refines suggestions as more data is collected.
Contextual Relevance – Factors like location, time, and seasonality influence recommendations.



Al-Powered Personalization

 Chatbots with advanced NLP
capabilities



Presenter Notes
Presentation Notes
AI-powered Shopify personalization chatbots with advanced NLP (Natural Language Processing) capabilities enhance customer engagement by delivering real-time, context-aware interactions. These intelligent bots analyze user behavior, preferences, and purchase history to provide personalized product recommendations, answer queries, and assist with checkout seamlessly. By leveraging machine learning, they continuously improve responses, automate customer support, and drive higher conversion rates while reducing cart abandonment. Additionally, they integrate with Shopify’s ecosystem to offer a frictionless shopping experience across multiple channels, including websites, mobile apps, and social media.
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Presenter Notes
Presentation Notes
AI-powered Shopify themes are transforming e-commerce by enabling dynamic user experiences that adapt to customer behavior in real time. These intelligent themes leverage machine learning to personalize product recommendations, optimize page layouts, and enhance navigation based on user preferences and past interactions. With AI-driven automation, merchants can create visually appealing, high-converting storefronts without extensive manual customization, ensuring a seamless and engaging shopping journey across all devices.
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Decoupling front-end and back-end for
faster site performance

APIl-driven custom experiences



Presenter Notes
Presentation Notes
Headless commerce is revolutionizing e-commerce by separating the front-end presentation layer from the back-end commerce functionality, allowing brands to deliver lightning-fast, personalized shopping experiences.  


Shopify’s API-driven architecture empowers businesses to create highly customized shopping experiences by integrating with various third-party tools, headless CMSs, and personalized front-end frameworks.






Enhanced Mobile Shopping

Progressive Web Apps (PWAsS)

One-click checkout integrations



Presenter Notes
Presentation Notes
Enhanced mobile shopping in Shopify is driven by Progressive Web Apps (PWAs), which offer fast load times, offline access, and an app-like experience without requiring a download. 
One-click checkout integrations through Shopify, such as Shop Pay and third-party payment gateways, streamline the purchasing process by reducing friction, increasing conversion rates, and providing a seamless, secure checkout experience for customers.



Sustainability & Green Commerce

Carbon-nevuiral shipping
options

Shopify’s investment in eco-
friendly packaging solutions



Presenter Notes
Presentation Notes
Shopify supports carbon-neutral shipping by offering merchants access to services like Shopify Planet, which offsets carbon emissions from deliveries by funding sustainable initiatives. This commitment enables businesses to reduce their environmental impact while appealing to eco-conscious consumers who prioritize sustainability.
Additionally, Shopify invests in eco-friendly packaging solutions by partnering with sustainable suppliers and encouraging merchants to use recyclable, biodegradable, or compostable materials. These initiatives help brands minimize waste, align with green business practices, and enhance their reputation in an increasingly environmentally aware market.


Voice & Visual Commerce

Voice search optimization

Augmented Readlity (AR)
shopping experiences



Presenter Notes
Presentation Notes
Voice and visual commerce are transforming the way consumers interact with e-commerce brands, making shopping more intuitive and engaging. Voice search optimization allows businesses to capture voice-driven queries on platforms like Google Assistant and Amazon Alexa, ensuring products appear in relevant voice search results. Meanwhile, Augmented Reality (AR) shopping experiences enable customers to visualize products in real-world settings before purchasing, increasing confidence and reducing return rates. By leveraging these innovations, brands can enhance accessibility, improve user engagement, and drive higher conversion rates.




Presenter Notes
Presentation Notes
Shopify’s subscription-based models empower e-commerce brands to generate predictable, recurring revenue by offering products and services through flexible subscription plans. With the rise of Shopify-powered subscription apps like Recharge, Bold Subscriptions, and Skio, businesses can easily manage automated billing, customer retention, and personalized subscription experiences. These integrations allow brands to offer curated product boxes, memberships, and replenishment services, fostering long-term customer relationships and increasing lifetime value. As consumer demand for convenience grows, subscription commerce presents a powerful strategy for sustainable growth and brand loyalty.


Case Studies of Success Stories



Case Study 1: Al-
Powered
Personalization

Fashion Brand

Success’
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A Shopify-based fashion retailer implemented Al-powered
personalization tools, integrating machine learning algorithms
to analyze customer preferences and browsing behaviors.

By leveraging Al-driven product recommendations and
automated email marketing tailored to individual customers,
the brand saw a 35% increase in conversion rates and a 50%
boost in repeat purchases within six months. The Al also
optimized dynamic pricing and personalized discount offers,
enhancing customer engagement and retention.

As a result, the brand outperformed competitors by
delivering hyper-personalized shopping experiences that
significantly improved customer satisfaction and lifetime
value.




Case Study 2: Ecofriendly
Packaging

A Shopify-based home goods store transitioned to eco-friendly
packaging by replacing plastic materials with biodegradable and
recyclable alternatives, aligning with growing consumer demand for
sustainability.

The brand also parinered with carbon-nevutral shipping providers
and highlighted its green initiatives through product pages and
social media marketing. As a result, the store experienced a 40%
increase in sales, with a significant boost in repeat customers who
valued environmentally responsible businesses.

Additionally, customer engagement surged by 60% on social
media, with users actively sharing their sustainable purchases,
further amplifying brand awareness and customer loyalty.



Case Study 2: Mobile-First
Optimization — Beauty
Industry

A leading Shopify-based beauty brand noticed that over 75% of their
traffic came from mobile users, yet their conversion rates remained low.

To address this, they redesigned their website with a mobile-first
approach, incorporating progressive web apps (PWAs), one-click
checkout, and Al-driven product recommendations tailored for
smaller screens.

After implementing these optimizations, the brand saw a 60% increase
in mobile sales, a 40% reduction in cart abandonment, and a 30%
boost in customer retention.

This success highlighted the importance of seamless mobile
navigation, fast-loading pages, and intuitive UI/UX for Shopify stores
in 2025.




Do you have any
questions?
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