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She’s a digital marketer, programmer, and website
guru. Maryam believes creating a sustainable digital Clge,
marketing strategy will require a sharp vision and
many metrics to accompany digital plans. Maryam’s
digital expertise includes social media marketing
strategies, website development, search engine
marketing and optimization, online advertising, and
video / mobile marketing. Digital Marketing Experts
was nominated as one of the top advertising
agencies in the York Region last year.

For more information about our business, you can

visit www.digitalmarketingexperts.ca or my LinkedIn
profile https://www.linkedin.com/in/maryamgolabgir
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‘" Plaiforms like YouTube, Instagram,
TikTok, and Facebook have
revolutionized how businesses
connect with their audiences,
offering unprecedented

opportunities for engagement and
brand awareness. pj




The Power of Short Video Content



High Engagement: Short videos are more likely to be
watched in full, shared, and commented on, driving
higher engagement rates than other content types.

Digestible Information: They deliver vital messages
quickly and effectively, making it easier for viewers
to understand and remember.

Viral Potential: Short, creative videos have a higher

chance of going viral, amplifying your brand's reach.

Cross-Platform Versatility: Short videos can be easily
adapted and shared across multiple social media
platforms, maximizing their impact.

TR

Short videos are engaging,
shareable, & perfect for
capturing the fleeting attention

"i’f\ of today's audiences.
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Best Marketing Strategies
for Short Video Content

d‘ TikTok Shop

1. Define Your Brand Message

Before creating content, it's crucial to clearly understand
your brand message. This includes your brand's values,
mission, and the unique selling propositions that set you
apart from competitors.

Strategy: Develop a brand guide that outlines your
message, tone, and visual style. Ensure that every video
aligns with this guide to maintain consistency.



2. Know Your Audience

Understanding your target audience is vital to creating
relevant and engaging content.

Strategy: Conduct market research to identify your
audience's preferences, behaviours, and pain points.
Use this information to tailor your videos to their
interests and need:s.




3. Create High-Quality, Engaging Content

Quality and engagement are paramount. Focus on
creating visually appealing videos with compelling
stories that captivate your audience.

Strategy: Use storytelling fechniques to make your
content relatable and memorable. Incorporate
humour, emotion, or surprise to increase
engagement.






5. Leverage Influencers and Collaborations

Partnering with influencers and other brands can
significantly amplify your reach.

Strategy: Identify influencers who align with your
brand values and have a strong following among
your target audience. Collaborate on content that
promotes your brand authentically.



.~ 6. Use Call-to-Actions (CTAs)

Encourage viewers to take action after
watching your videos, such as visiting your
website, subscribing to your channel, or
purchasing a product.

Strategy: Include clear and compelling
CTAs in your videos and descriptions. Offer
iIncentives like discounts or exclusive
content to motivate action.



7. Analyze and Adjust

Regularly monitor the performance of
your videos and adjust your strategy
based on the insights.

Strategy: Use analytics tools to track
meftrics such as views, engagement, and
conversions. ldentify what works and
what doesn't, and refine your content
accordingly.
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Company: GoPro

I Challenge: GoPro needed to
Go Pro s U Ser- enhance its brand visibility and
engagement on social media.

Generqted Solution: GoPro encouraged users to

create and share videos using their
Co n'I'e n‘l' S‘l'rq 'I'egy products. They made the GoPro

Awards program to incentivize high-

quality user-generated content.

Execution: GoPro shared the best
user-generated videos on their social
media channels and YouTube,
showcasing the versatility and quality
of their products through real-life
experiences.

Results: The campaign significantly
boosted engagement and brand
loyalty, with millions of views and
shares. It also provided GoPro with a
steady stream of authentic content.




Blendtec's "Will
It Blend?" Series

Company: Blendtec

Challenge: Blendtec, a blender
manufacturer, needed to
demonstrate the power and
durability of its products.

Solution: Blendtec created a series
of short videos titled "Will It Blende"
where they blended
unconventional items like
smartphones and golf balls.

Execution: The videos were shared
on YouTube and social media,
combining humour with a clear
demonstration of the product's
capabilities.

Results: The series went viral,
significantly increasing brand
awareness and sales. It
demonstrated how creative
content could effectively
showcase product benefits.



. Video Editing

Software

Adobe Premiere Pro: A
professional-grade video editing tool
with advanced features for creating
high-quality videos.

Final Cut Pro: An Apple-based
video editing software known for its
powerful capabilities and user-
friendly interface.

iMovie: A more straightforward,
free option for Mac users with basic
video editing features.

Bl Tools for Creating Short Videos

Mobile Video
Editing Apps

InShot: A mobile app for editing
videos and adding music, text,
and effects, perfect for creating
social media content.

Kinemaster:A mobile app that
offers advanced video editing
features, including multiple layers,
blending modes, and voiceovers.

Splice: A mobile app by GoPro
that allows for professional-level

editing with an intuitive interface.

Animation and
Graphics Tools

Adobe After Effects:A tool for
creating animations and visual
effects to enhance your videos.

Canva:A graphic design tool with
video editing features for creating
engaging visuals and animations.

Animoto:A tool that simplifies
video creation with templates and
easy-to-use editing features.

Music and
Sound Effects

Epidemic Sound: A
subscription-based service
offering various music tracks
and sound effects.

Audiojungle: A marketplace
for purchasing royalty-free
music and sound effects.

Bensound:A platform offering
free and premium music tracks
for videos.

Analyfics Tools

YouTube Analytics:A built-in
tool for tracking the
performance of your YouTube
videos, including views, watch
time, and audience
demographics.

Google Analytics: Useful for
tracking the traffic and
conversions generated from
your video content on your
website.

Hootsuite:A social media
management tool that includes
analytics features for tracking
the performance of your
videos across multiple
platforms.



Implementing Your
Short Video Strategy

Step |: Plan Your Content

Define your goals:What do you want to
achieve with your videos? Have you
increased brand awareness, engagement,
or sales?

Identify critical messages:What are the
core messages you want to convey?

Create a content calendar: Plan your
video topics, release dates, and
promotional strategies.

Step 2: Produce High-Quality Videos

Invest in good equipment: Ensure you
have a good camera, microphone, and
lighting setup.

Write a script: Plan your video's

structure and key points.

Film multiple takes: Capture enough
footage to allow for flexibility in editing.

Edit carefully: Use editing software to
refine your video, add effects, and ensure
it aligns with your brand style.

Step 3: Optimize and Publish

Optimize for SEO: Use relevant
keywords in your titles, descriptions, and
tags to improve discoverability.

Customize thumbnails: Create eye-
catching thumbnails that encourage
clicks.

Schedule posts: Use social media
management tools to schedule your
video posts for optimal times.

Step 4: Promote Your Videos

Share across platforms: Distribute your
videos on YouTube, Instagram, TikTok,
Facebook, and other relevant platforms.

Engage with your audience: Respond to
comments, ask questions,and encourage
viewers to share your videos.

Collaborate with influencers: Partner
with influencers to reach a wider
audience and build credibility.

Step 5:Analyze Performance

Track critical metrics: Monitor views,
engagement, watch time, and
conversions.

Gather feedback: Listen to viewer
comments and feedback to understand
what resonates.

Adjust your strategy: Use insights from
your analytics to refine your content and
approach.



credte
" and enhance short
videos
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Overview: Adobe Premiere Pro is a
professional video editing software that
includes Adobe Sensei, an Al engine that
enhances video editing processes.

Features: Auto reframe for different aspect
ratios, automatic color correction, and
intelligent video editing tools.

Best For: High-quality video production,
social media content, and professional
editing needs.

invideo

Overview: InVideo is an online video creation
platform that uses Al to help users create
professional-looking videos quickly. It offers a
wide range of templates, stock footage, and
text-to-video features.

Features: Al-powered templates, automated
video editing, text-to-speech,and easy
customization options.

Best For: Creating promotional videos, social
media content, and video ads.

>

Overview: Animoto is a cloud-based video
creation tool that uses Al to assist users in
creating videos from photos, clips, and music.

Features: Drag-and-drop interface,
customizable templates, and Al-assisted editing
for professional video production.

Best For: Slideshow videos, testimonials, and
short promotional content.

‘ Magisto

Overview: Magisto is an Al-driven video editor
that helps users create engaging videos by
analyzing the footage and automatically editing
it for you.

Features: Al-powered editing, music selection,
and storytelling tools that automatically cut
and trim footage based on the desired mood
and style.

Best For: Social media videos, video marketing,
and quick video editing.



> PROMO

Overview: Promo.com offers an Al-powered video
creation platform specializing in quickly creating
promotional videos.

Features: Extensive licensed music and footage
library, customizable video templates, and Al-driven
editing suggestions.

Best For: Marketing videos, social media ads, and
product demos.

R PICTORY

Overview: Pictory is an Al video generator that
automatically turns long-form content into short,
engaging videos.

Features:Al-driven video summarization, script-to-
video features, and automatic captioning.

Best For:Video summaries, explainer videos, and
repurposing existing content into short videos.

p lumen5

Overview: Lumenb5 is an Al-powered video creation
platform that turns text content, such as blog posts or
articles, into engaging short videos.

Features:Al-driven video creation, customizable
themes, and automatic scene selection based on the
text.

Best For: Content marketing, social media videos, and
turning blogs into video content.

# KAPWING

Overview: Kapwing is an online video editor with Al
features that make creating, editing, and collaborating
on short videos easy.

Features:Al-assisted video editing, meme generator,
subtitle generation, and video resizing for different
platforms.

Best For: Social media content, memes, and
collaborative video projects.




Do you have any
questions?
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