Build customer
Trustusing Al

New Era New Technology




Maryam Golabgir, our CEO, will be leading the team. She’s
a digital marketer, programmer, and website guru.
Maryam believes creating a sustainable digital marketing
strategy will require a sharp vision and many metrics to
accompany digital plans. Maryam’s digital expertise
includes social media marketing strategies, welbsite
development, search engine marketing and optimization,
online advertising, and video / mobile marketing. Digital
Marketing Experts was nominated as one of the top
advertising agencies in the York Region last year.
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The Importance ofCustomer Trust

Customer trust is the foundation of a successful business
relationship. When customers trust a business, they are more
likely to engage with it, make purchases, and recommend it to
others. Trust reduces the perceived risk of transactions and
fosters long-term loyalty, which is crucial for sustained growth.
In the digital age, where customers have endless choices, trust
lbecomes even more critical.




Why AI?

behaviours, enabling businesses to offer personalized experiences that resonate with customers.

Efficiency: Al-powered tools automate routine tasks, freeing staff time to focus on more strategic activities
requiring human touch.

Accuracy: Al provides accurate insights and recommendations, reducing errors and enhancing decision-
making.

Scalability: Al solutions scale with business growth, providing consistent performance irrespective of the
size of the customer base.
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AIToo and
Applications for

Building Customer
Trust

Here are some Al tools and applications that
business owners can use to build customer trust;
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Al- Powered Chatbots

INTERCOM

Intercom provides conversational Al
chatbots that offer personalized customer
support and engage visitors in real-time,
helping to resolve queries quickly and
efficiently.

DRFFT

Drift's Al chatbots assist with customer service, lead
qualification, and routing inquiries to the appropriate
team members, ensuring timely and accurate
responses.




Customer Feedbackand
Sentiment Analysis
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Lexalytics
Monkeylearn offers Al-powered tools for text Lexalytics provides sentiment analysis and natural
analysis, including sentiment analysis, which helps language processing (NLP) tools that can analyze
businesses understand customer emotions and customer feedback to uncover insights and trends.

feedback from reviews, social media, and surveys.




Personalization and
Recommendation Engines

418 dynamic yield

You can algorithmically match content, products
and offers to each customer’s preferences and
anticipate future behavior using Al across any
digital Channels.

Qubit.

Qubit provides Al-driven personalization solutions
that help businesses tailor their welbsite and
marketing experiences to individual customers,
enhancing engagement and satisfaction.




Fraud Detection and Security

= sift F5RTER

Sift uses machine learning to detect and prevent Forter offers Al-based fraud prevention solutions
fraudulent activities, protecting customers’ data that analyze customer behavior in real-time to
and transactions, thereby enhancing trust and identify and stop fraudulent transactions, ensuring

security. a secure shopping experience.




Customer Relationship Management (CRM)

einstein

Salesforce Einstein is an Al-powered CRM tool that
provides  predictive insights, personalized
recommendations, and automated workflows to
improve customer relationship management and
build trust.

ZG’Q Zoho
Zoho CRM's Al assistant, Zia, helps businesses by
providing insights, predictions, and automation

features that enhance customer interactions and
trust.




Answer Bot

Zendesk's Answer Bot uses Al to automatically
answer common customer questions, providing
instant support and freeing up human agents to
handle more complex inquiries.

) ada

Ada's Al chatbot platform automates customer
support across multiple channels, ensuring
consistent and reliable service that builds customer
confidence.



Em ail Marketing and Autom ation

mailchimp Marketing Hub

Mailchimp uses Al to provide smart recommendations HubSpot's Marketing Hub includes Al-driven features
for email content, send times, and segmentation, for email marketing, content creation, and customer
improving the effectiveness and relevance of email segmentation, enhancing personalization and trust.

campaigns.
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Tableau, integrated with Salesforce Einstein, offers
Al-driven data analysis and visualization tools that
help businesses uncover actionable insights and

make informed decisions.

ml) Power Bl

Microsoft Power Bl's Al visuals provide advanced
analytics and machine learning capabilities to
analyze customer data and uncover trends that can
improve customer trust.



Case Studies

Case Study l:Chatbots forImproved Customer Service

Company:Quid Retail
Challenge: Quid Retail, a small online store, struggled with providing timely customer service due to limited staff.

Solution: Quid Retail implemented an Al-powered chatbot to handle common customer inquiries and support
requests. The chatbot was integrated with their CRM system to provide personalized responses based on
customer data.

Results: The chatbot successfully handled 70% of customer queries, significantly reducing response times.
Customer satisfaction scores improved by 20%, and the human support team could focus on more complex
issues. This led to an increase in repeat purchases and positive reviews, demonstrating enhanced customer trust.




Case Studies

Case Study 2: Personalized Marketing with Al

Company: Vice Fitness

Challenge: Vice Fitness, a small gym chain, needed to increase membership retention and attract new customers.

Solution: Vice Fitness used an Al-driven marketing platform to analyze member data and deliver personalized
workout recommendations, class suggestions, and promotional offers.

Results: The personalized marketing campaigns led to a 30% increase in engagement with promotional emails and
a 15% increase in membership renewals. Members appreciated the tailored recommendations, reinforcing their trust
in Vice Fitness as a fitness partner who understood and catered to their needs.




Case Studies

Case Study 3:Sentiment Analysis for CustomerInsights

Com pany: Turkfly Travel Agency
Challenge: Turkfly Travel Agency needs to understand customer sentiment to improve its services and offerings.

Solution: Turkfly Travel Agency implemented an Al-powered sentiment analysis tool to monitor customer reviews,
social media posts, and feedback surveys.

Results: The sentiment analysis revealed critical areas for improvement, such as customer service and specific
travel packages. By addressing these areas, Turkfly Travel Agency saw a 25% increase in positive reviews and a
significant boost in customer referrals, indicating higher trust.




Case Studies

Case Study 4:Fraud Detection to Enhance Security

Company:Jebry EEcommerce
Challenge: Jebry E-commerce faced increasing instances of fraudulent transactions, undermining customer trust.

Solution: Jebry E-commerce deployed an Al-based fraud detection system that monitored transactions for
unusual patterns and flagged suspicious activities.

Results: The fraud detection system reduced fraudulent transactions by 40%, enhancing the platform’'s overall
security. Customers felt more secure making purchases, leading to a 10% increase in transaction volumes and
improved customer retention.




Implementing Alin SmallBusinesses

Start Sm all: Begin with a pilot project to test Al's impact on a specific area of your business, such as customer
service or marketing.

Choose the Right Tools: Select Al tools that align with your business needs and goals. Look for user-friendly
solutions that integrate seamlessly with your existing systems.

Data Management: Ensure you have a robust data management strategy in place. Clean, accurate data is
essential for effective Al implementation.

Training and Support: Provide training for your staff to help them understand and utilize Al tools effectively.
Continuous support and updates are crucial for long-term success.

Monitor and Adjust: Regularly monitor the performance of Al tools and make adjustments as needed. Use
analytics to measure the impact on customer trust and overall business performance.




Contact Us

Maryam Golabgir

Office: (416)848-7692

Mobile: (416)629-9876

Email: Maryam.golabgir@digitalmarketingexperts.ca
www.digitalmarketingexperts.ca
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