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Maryam Golabgir is a digital marketing veteran with over 17 years of experience. She 
has worked in the Telecommunications, E-commerce, IPTV, A.I. Development, Broadband 
Alliance, and Financial industries. Maryam has worked with many B2B and B2C clients 
across many industries such as Sheridan Communications, Group of Gold Line, McFees 
Constructions, Snapd, Niche Decor, Roxborough Realty Group, Clifton Blake Asset 
Management, Ontario College of Social Workers and Social Service Workers and the 
Ontario Motor Vehicle Industry Council (OMVIC), among others. 

Maryam believes creating a sustainable digital marketing strategy will require a sharp 
vision and loads of metrics to accompany digital plans.  Maryam’s digital expertise is in 
Social Media Marketing strategies, Website Development, Search Engine Marketing and 
Optimization, Online Advertising and Video / Mobile Marketing.

My Name is

Email: maryam.golabgir@digitalmarketingexperts.ca   Mobile: 416-629-9876

mailto:maryam.golabgir@digitalmarketingexperts.ca


Maryam’s Contact information:  

Email:maryam.golabgir@digitalmarketingexperts.ca   

Office: 416-848-7692  Mobile: 416-629-9876

Website: www.digitalmarketingexperts.ca 

Facebook: @DigitalMarketingExperts

Twitter: @eforblog

LinkedIn: /maryamgolabgir/

Message me anytime you want...

mailto:maryam.golabgir@digitalmarketingexperts.ca
http://www.digitalmarketingexperts.ca




Step 1: Log into the Google Account you want associated with your business (or create a Google 
Account if you don’t already have one).







Step 2: Go to google.com/business and select “Start now” in the top right-hand corner.



Step 3: Enter your business name.



Step 3: Enter your business name 



Step 3: Enter your business category.



Step 4:  If you go to your customers’ locations, rather than having them come to you, check the box “I deliver goods and services 
to my customers.” And if you work out of your house or another address you don’t want publicly shown, Check “Hide my address 
(it's not a store) Only show region.” Finally, select your Delivery area.



Step 5: Enter your business address. 



Step 6: Add your business phone number or website.



Step 7: Choose a verification option. If you’re not ready to verify your business yet, click “Try a 
different method” → “Later.”



How to Verify Your Business on Google
There are several ways to verify your Google My Business listing:
By postcard
By phone
By email
Instant verification
Bulk verification





Postcard Verification

Step 1: If you aren't already logged into Google My Business, sign in now and choose the 
business you want to verify. (If you're already logged in, you'll be at the verification step.)
Step 2: Make sure your business address is correct. Optional: Add a contact name -- that's who 
the postcard will be addressed to.
Step 3: Click "Mail." The postcard should reach you in five days -- make sure you don't edit your 
business name, address, or category (or request a new code) before it comes, because this could 
delay the process.
Step 4: Once you've gotten the postcard, log into Google My Business. If you have more than one 
business location, select the location you want to verify. If you only have one, select "Verify now."
Step 5: In the Code field, enter the five-digit verification code on your postcard. Click "Submit."
If your postcard never shows up, or you lose it, you can request a new code by signing into 
Google My Business and clicking the "Request another code" blue banner at the top of the 
screen.



Phone verification
Google lets some businesses verify their location by phone. If you're eligible, you'll see 
the "Verify by phone" option when you start the verification process.

Step 1: If you aren't already logged into Google My Business, sign in now and choose 
the business you want to verify. (If you're already logged in, you'll be at the verification 
step.)
Step 2: Make sure your phone number is correct, then choose "Verify by phone."
Step 3: Enter the verification code from the text you receive.



Go to the Google My Business dashboard, click the listing you'd like to work on, select "Info," and then 
choose a section to fill out or update.
Add as much information and media as you can, including a business profile photo, the area you serve, 
your hours, attributes (e.g. "wheelchair accessible," "free wifi"), the day and year you opened, and a public 
phone number and website URL.
 
Anyone can "suggest an edit" to your listing, so it's important to A) get everything right the first time (so 
you don't encourage random people to make their own changes) and B) periodically log into your GMB 
dashboard and make sure all the details look right.













The Benefits of Google My Business



1. GMB Allows You to Appear in Maps and Local Pack Listings

Notice the highly visible map and the list of business names that appear right on top of the page 
whenever you search for places on Google? That’s called the Local Pack, and there are two reasons 
why you should pay attention to it.





It’s Highly Visible

The Local Pack takes up huge real estate on page one of Google search results, and it’s the 
first thing any Google user will see after they type in their query.

It Enables Users to See the Information They Need at a Glance

The Local Pack is a Search Engine Results Page (SERP) which displays the places related to 
your search. It also includes a bunch of other relevant information that any potential 
customer might want access to — where it’s located on the map, the business’s contact 
number in case potential customers have additional questions or want to make a quick 
reservation, store hours, and even the establishment’s star rating. It’s a convenient feature 
for both the business and the customers.



2. GMB Allows People to Leave Reviews of Your Business



One must never underestimate the power of customer reviews, especially when it 
comes to search rankings. Thus, if you want your business to be visible in the 
search results, using GMB to make it easy for your customers to leave positive 
feedback about your business is a must. Here are other reasons why you need 
people to leave reviews.



Reviews Improve Local SEO

Reviews Increase Sales

Reviews Show What Customers Think About Your Business





GMB Provides Insights That Give You Helpful 

Information

GMB is a helpful tool for your business. It not only promotes your product or service, 
it also helps you understand the market.

How is this possible?





4. It’s Free and Easy to Use

No matter how helpful a product is, its potential won’t be maximized if it’s overly 
costly, impractical, and difficult to use. Fortunately, that’s not the case when it comes 
to Google My Business.

Google My Business makes it easy for startups and local businesses to promote 
their products and services online by increasing visibility and improving their 
chances of showing up in search results. It can help potential customers to quickly 
find and contact you. It’s a free tool that you can make use of to improve your online 
presence, connect with your customers, and increase your business’s revenue.



We are here to help you. 



Thank you to


